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Freigabe

Meine Daten fiir die anderen Nutzer meiner Waage freigeben
Meine Daten fiir andere Withings Konten freigeben
o serutoer piraufigen Meine Daten fiir meinen Arzt freigeben
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In Social Networks freigeben

Aktie auf meiner Website

Meine Daten speichern und die Kurven ausdrucken
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Work in progress
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Data Mining
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Geschirrspiler
Elektrische Kochfelder

Freistehende Kuhl- VAN A
/Gefrierschranke

Dunstabziige & Ab haub

Deine eigenen Elektrogerate
Kichenzubehér
Wandpaneele

Servierwagen

o Bl B e L B &
Kiiche » Elektrogerite » D bzi & Ab haub
Bitte triff deine Auswahl
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DATID HW400 || DATID HW400 | DATID HW570 |FRAMTID HI370, FRAMTID FRAMTID

Essplatz + 60x52 cm 90x52 cm 80x48 cm 55x33 cm HW280 HW380
- — 120x37 cm 90x50 cm
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Deine gewdhlten Artikel
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1.200piecesof paper
per day and employee

Brinda Dalal \_
aDI ND2f 23A a “
Xerox Labs Canada

44 ,5%arerecycled
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Threequarters have at digitalized most of
their paperfiles

Gesamt

20 - 99 MA 100 - 499 MA 500+ MA

- O

m Digitalisiert  m Neuere teilweise digitalisiert Keine digitalisiert Weil nicht/keine Angabe

]
Basis: Unternehmen ab 20 Mitarbeiter (2016: n=1.108; 2018: n=1.106) | Abweichungen von 100 Prozent sind rundungsbedingt
Quelle: Bitkom Research 1 om
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Kill =EMail?

o&Mails have
becomea

mayjor nuisance

factora

Thierry Breton



the world’s first
“Zero e-mail™ company




Overview Core Features

blueKiwi ZEN Activity streams

Stay up-to-date. Track what's happening across your enterprise social network or communities in
real-time. Your activity stream is always up-to-date with the most recent posts, comments or other
contributions. [ More

Core Features

Activity Streams

Teamwork Spaces

Blogging
: Teamwork spaces
Messaging
Content Shari Create a public or private workspace or community for an organisational group, department or
ontent Sharing project, enabling cross functional sharing of information. At blueKiwi, we call them spaces.
Admin Tools & More
Analytics
Securi . .
Y Enterprise blogging
Mobility

Blogging is a way to express yourself in an interactive forum by creating a simple post containing
Collaboration your thoughts, opinions, or point of view on a specific topic. A blog post also allows readers to
respond, stimulating discussions, suggestions, and new ideas. With blueKiwi, you can create and
share your blog posts, as well as invite people to comment, enhance it with attachments, photos,
or polls. [@ More

Integration
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Digital Transformation




Seeinghe world throughother eyes
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Disruption




Alibaba com’ The world’'s most valuable retailer...
“~ Global trada starts hara.™ P hE.lS no |nventﬂr}f

B E R The world's largest taxi company...
U ... owns no fleet

The world's most popular media owner...
fEICEbDDk ... creates no content

* The world's largest accommodation provider...
@ airbnb .- owns no real astate




aKollmlamasnLmEaonso

Prof. Tobias Kollmann
Uni Duisburgessen

Whichsmartyoungkidsin Silicon Valleyvith
a greatideaand loadsof venture capital are
thinking right now how to put you

out of busines8



WouldyouwearGoogle Lensnplants?
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Digital Transformation




Disruption




DRIVE TRAIN HUB - EXPERIENCE £ AUTONOMOUS DRIVING OS

VALUE CHAIN DISRUPTION

THIS IS YOUR CARIN 2020

CAR SKETCH BY PRATHYUSH DEVADAS PRATHYUSHDEVADAS WORDPRESS.COM
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The world's most popular media owner...
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* The world's largest accommodation provider...
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Joseph Schumpeter (188350)
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Joseph Schumpeter (188350)
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Marketing 1.0




Marketing2.0

ZACHENBACHER

TOP

QUALITAT
» Vermietung £ ier
» Verkauf 2hren!

‘ » i ~
Shopping & Einzelhandel \ W Nachricht senden | ese

Mehr ~

Chronik Info Fotos Bewertungen

Beitrag

44 Personen geféllt das
10 Personen waren hier
lossen - 07:20 - 18:00 m

Freunde einladen, um diese Seite mit .Geféllt '% Zachenbacher Werkzeuge

Derzeit gesch

5 Sternen - 2 Bewertungen

Entdecken Sie unsere Weihnachtsangebote!

Mehr Informationen:
http:/iwww.werkzeuge-zachenbacher.de/.../12__../Newsletter1.html|

INFO >

Markt/
¥ St

Am Bermeshsu 4

+49 211 871081

http:/iwww.werzeuge-zachenbacher.de

* o T
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News/Media/PR
Blogs + Blogging Research/White Papers

Comment Marketing

Social Networks

INBOUND MARKETING! —frrs
W (AKA all the “free” traffic sources)

Social Bookmarking

Document Sharmg

Word of Mouth

Direct/Referring Links Podcasting

Type-In Traffic






Shopping 1.0

VIEW TV OR COMPARE
PRINT AD OPTIONS

Quelle:SapientNitro



Uber uns Galerie Onlineshop Events
1t RESTPOSTEN !t

RoyalTEA

Tee

Kaffee

Kakao & Trinkschokolade

SulRwaren

Zucker & Rumkandis

ufstriche

A
G

Wein & Spirituosen
Zubehor

Topseller

Suche

erweiterte Suche

Willkommen!

eMail-Adresse:

ik

Liefertour

Newsletter

Kontakt

Ihr Konto Warenkorb Kasse

AGB Impressum
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Offlineis growingslowly

. ; HDE
Einzelhandelsumsatz Prognose 2018: +2 Prozent m Niarndiicontiiand
Deutschland
EE—— =
= Mrd. Euro m Veranderung zu Vorjahr

512,8 2231

500 aseq 1783 4920 6.5%
450,9
4283 4322 4331 447, 4263 4302 4327 4276 4323 4272 4379 4954
400 4 5%
2.0% 2.5%
1.5%
0,5%
-1.4% -1.2% 5%
-2,1%
-3, 1%

1 -3.5%
2000 2001 2002 2003 2004 2005 2006 2007 2008 2009 2010 2011 2012 2013 2014 2015 2016 2017 2018p

Quelle: Statistisches Bundesamt, HDE-Berechnungen; HDE-Prognose 2018 (p); ohne Umsatzsteuer; vorlaufige Daten,
Einzelhandel ohne Kfz, Tankstellen, Brennstoffe, Apotheken



Shopping: 3.0




Channekcompetition

Shop | Katalog] Telefon TV Mobile ?




Multichannelasa wayforward

Shop | Katalog] Telefon TV Mobile ?

Kaufen e
Information——
Beratung




Cutomerempowerment
Choicefransparencyinteraction

Shop | catalog] Phone Internet
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client A client B clientC

buy
learn
source




Thesis Nr. 1

Inthe Ageof the Internet,
everycustomerisatargetgroup



Shopping:3.0

DOWMNLOAD
WATCH IPHOME
VIDEDO ON APP
PHONE
SEARCH

COMPARE
oM SHOP
FACEBOOK OMNLIME

LIKE US

DEMO
PRODUCT
IN STORE

VIEW
PRINT AD

WATCH

SHOP TUTORIAL

ON
WEBSITE READ
REVIEWS

Quelle:SapientNitro



oMarketsare conversations

ciuectma’rn

manifesto

rick teving : christopher locke

doc searles :david wainberger

QelleY oa@uéttinManifest ™M



Social Media Landscape
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Howgooddo we listento our customers
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Logistik:3.0:
Findinghewwaysto reachthe customer




DigitaleLogistik










