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Whatdo YOU think?



3reallybigtrends



Digitalisation





CONNection



VintonCerf

α/ƻƴƴŜŎǘƛǾƛǘȅ meanschangeΗά







What happens?



άwƛƎƘǘ LƴŦƻǊƳŀǘƛƻƴΣ wƛƎƘǘ tƭŀŎŜΣ 
wƛƎƘǘ ¢ƛƳŜέ

EMPLOYEES

PARTNERS

SUPPLIERS

CUSTOMERS
CUSTOMERS



Web E-Commerce

CRM

Data Mining SCM

Intranet

E-Procurement

Work in progress:
BridgingDigital Islands







The eternaldreamof theαpaperlessofficeά



Brinda Dalal
αDŀǊōƻƭƻƎƛǎǘά

Xerox Labs Canada

1.200 piecesof paper
per dayand employee

44,5% are recycled



21%
the same day



Threequartershaveat digitalizedmost of
their paperfiles



Kill E-Mail!



Kill E-Mail!

Thierry Breton

αE-Mails have
becomea 

major nuisance
factorά 







MobilitY





DigitaliZATION

CONNECTIVITY

MobilitY



Digital Transformation



Seeingthe world throughothereyes





¢ƘŜǊŜΨǎonlyoneworld!



Disruption!





Prof. Tobias Kollmann
Uni Duisburg-Essen

ăKollmannôsLawò

Whichsmart youngkidsin Silicon Valley with
a great ideaand loadsof venturecapital are
thinking right now how to put you
out of business?



WouldyouwearGoogle Lens implants?



DigitaliZATION

CONNECTIVITY

MobilitY



Digital Transformation



Disruption!







α/ǊŜŀǘƛǾŜ destructionά

Joseph Schumpeter (1883-1950)



αCǊƻƳ creativedisorderariseprogressand growthΦά

Joseph Schumpeter (1883-1950)



Prof. Tobias Kollmann
Uni Duisburg-Essen

ăKollmannôsLawò

Whichsmart youngkidsin Silicon Valley with
a great ideaand loadsof venturecapital are
thinking right now how to put you
out of business?



Digital triple jump

analog digital vernetzt



Marketing 1.0



Marketing 2.0



Marketing 3.0





InboundMarketing



Quelle: SapientNitro

Shopping 1.0



Shopping 2.0



Online isgrowingfast!



Offline isgrowingslowly



Shopping 3.0



Internet

Kunde

Katalog Telefon MobileTVShop ?

Channel competition



Multichannelasa wayforward

Internet

Kunde

Katalog Telefon MobileTVShop ?

Kaufen

Information

Beratung



Cutomerempowerment
Choice, transparency, interaction

catalog InternetPhone MobileTV

client A client Cclient B

Shop ?

buy

learn

source



In the Age of the Internet,
everycustomerisa targetgroup!

Thesis Nr. 1



Quelle: SapientNitro

Shopping 3.0



αMarketsareconversationsά

QelleΥ α¢ƘŜ CluetrainManifestoΣ мфффά





Everybodyknows
everybody



Howgooddo we listen to our customers?



Logistics1.0



Logistics2.0



Logistik 3.0: 
Findingnewwaysto reachthe customer



DigitaleLogistik






